
NEW
S

• Print is tangible, and now, a point-of-difference • Print is credible • Presents and establishes your brand very effectively 

• Delivered free, trade magazines reach your target market – a captive market of buyers/decision makers • Print is more engaging

To see the science about the power of print and more FAQ’s turn to page 7.

PRINT - TRADE MAGAZINE MARKETING... WHY?

M E D I A  K I T  2 0 2 5

60 YEARS PROMOTING 
YOUR INDUSTRY

1965-2025 BIRTHDAY SAVINGS - PAY 60%, SAVE 40% - BOOK NOW FOR MAY 2025 ISSUE

SPECIAL: DIAMOND ANNIVERSARY ISSUE
FOR MORE SEE PAGE 6



TRUSTED: Since its launch in 1965, NZ Food Technology News has 
retained its status as the number one food technology industry and beverage 
manufacturing publication.

LEADER: NZ Food Technology News, and our Special Annual Edition, is the 
publication of choice for 88% of those working in the food and beverage 
technology industries.

WIDELY READ: An average of 4,000 print copies are distributed each 
month. A readership survey revealed that each copy is read by an average of 
three people, bringing the total readership to 12,000 a month.

SUBSCRIBER GROWTH: Our subscription team continually update and 
develop the readership database of both the print magazine and authorised 
email readership.

DEPTH: Filled with quality editorial from our team as well as industry-
important contributed content, NZ Food Technology News is a highly credible 
and respected publication, and the perfect medium for getting your message 
across.

FREE BONUS DYNAMIC DIGITAL MAGAZINE
The digital magazine portal to market allows added content, and is distributed to 5,500+ readers on our very 
targeted email data base. It’s the magazine, but even richer, with added vibrant digital content that includes links, 
videos, photo galleries, dynamic articles and advertising, sharing and so much more.

The digital delivers to a widening audience, and provides NZ Food Technology News with yet another strong avenue 
to disperse both information and company messages – but in a cutting-edge manner and beyond the world of print.

This FREE service is part of our role as a voice for the industry.

ONLINE
NZ Food Technology News is fully supported by 

extensive online content at www.foodtechnology.co.nz.

TARGETED
D E L I V E R I N G  Y O U R  M E S S A G E  T O  A  B U O Y A N T  I N D U S T R Y  S E C T O R

For 60 years, NZ Food Technology News has been the source the market turns to for important, business-rich information. With a 
potential reach in print and digital of more than 15,000 per month, you can be sure New Zealand and also Australian suppliers to 
the food and beverage industries are well catered for when it’s time to pass their manufacturing messages on.

Through quality editorial that includes special and monthly category-focussed features – in print, online and in a dynamic digital 
magazine – it’s the perfect platform to establish and maintain brand awareness, launch new products or present your company’s 
message to the market. 

NEW
S

EDM
We also offer an email ‘blast’ e-newsletter option 
that has an astonishing open rate of more than 
20%. More ways to connect you to the food and 

beverage industries.

NEWS

totalenergies.co.nz

E N V I R O N M E N T  A N D  F O O D  W A S T E  |  S H I P P I N G ,  T R A N S P O R T  A N D  F R E I G H T  |  A U T O M A T I O N  |  A N D  M O R E . . .

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

September 2024 | Vol 59 No.09
Free to Industry 

THE SOURCE FOR FOODTECHNOLOGY INFORMATION

FEATURING:

PAGE 26

CHAMPION 
ADDITION

NZ’S FIRST FEMALE FLOUR MILLER

NEOGEN 
EXPANDS

‘THE BEST OF THE WORLD RIGHT HERE’

NEWS

totalenergies.co.nz

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

I N G R E D I E N T S  |  P A C K A G I N G  |  P R O C E S S I N G  |  T E S T I N G  |  F A C T O R Y

Special 2024 Edition
Vol 59 No.01 | Free to Industry 

SPECIAL 
EDITION 20:20 FOOD 
VISION IN 2024

PEOPLE 
TO WATCH
COMPANY 
FOCUS

ANNUAL
DIRECTORY 

2024

FEATURING

PAGE 66

FOOD-BORNE 
PATHOGENS
NATIONAL RECALL INSPIRES POSITIVE PARTNERSHIP PATH

HRS MAKES 
DAIRY EASY
CHOOSING THE RIGHT HEAT
EXCHANGER FOR DAIRY PROCESSING

NEWS

totalenergies.co.nz

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

F A C T O R Y  |  T E S T I N G  |  I N G R E D I E N T S  |  P R O C E S S I N G  |  P A C K A G I N G

April 2023 | Vol 58 No.04 
Free to Industry 

MEET THE 
MEAT PEOPLE
THE DRIVING FORCE BEHIND BEEF AND LAMB

THE SQUEEZE ON JUICE
PRODUCERS FEELING EFFECTS OF SUPPLY ISSUES, RISING COSTS

THE SOURCE FOR FOODTECHNOLOGY INFORMATION

NEWS

totalenergies.co.nz

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

C Y B E R S E C U R I T Y  |  P A C K A G I N G  |  B E V E R A G E  |  P R O C E S S I N G  |  A N D  M O R E . . .

October 2023 | Vol 58 No.10 
Free to Industry 

FEATURING...

THE SOURCE FOR FOODTECHNOLOGY INFORMATION

NADIA’S WAY

NZ ON 
AIR-ALERT

ETHICAL, REGENERATIVE, SUSTAINABLE… KIWI FARM PRODUCES FOOD AWARD WIN

ELGI EQUIPMENT INTRODUCES IOT-BASED 
AIR COMPRESSOR MONITORING SYSTEM

NEWS

totalenergies.co.nz

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

F A C T O R Y  |  P A C K A G I N G  |  L I V E S T O C K  |  M A T E R I A L S  H A N D L I N G  |  A N D  M O R E . . .

November 2023 | Vol 58 No.11
Free to Industry 

NEWS

totalenergies.co.nz

P R O C E S S I N G  |  I N G R E D I E N T S  |  B I O L O G I C A L  S O L U T I O N S  |  B E A R I N G S  |  N U T R I T I O N  A N D  H E A L T H

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

August 2024 | Vol 59 No.08
Free to Industry 

THE SOURCE FOR FOODTECHNOLOGY INFORMATION

FEATURING:

PAGE 22

EMC INDUSTRIAL
DAIRY: ENSURING FOOD SAFETY FROM FARM TO FRIDGE

TAILOR-MADE 
SOLUTIONS

JRS ADDS VALUE TO ENHANCE FOOD APPLICATIONS

WHY ADVERTISE WITH 
NZ FOOD TECHNOLOGY NEWS?

Page 2



COMBOS:
Combos are a great and cost-effective way to pass on an advertorial message. A combo usually consists of supplied 
editorial, images and supporting advertisement. This is edited to conform to our house style, laid up by our designer 
and returned to you for approval prior to publication. Heavy emphasis is placed on design to make the reader stop and 
read. Large imagery to help invite the reader in, combined with a well-designed, spaced layout, is a priority. Providing 
a selection of images is encouraged. More information on combo options are on the following page. 

COVER STRIP
Have a strong message that you want to 
ensure gets passed on? Then the front cover 
strip is a great option. Cost-effective, this 
option leaves no doubt that your company 
is a major player within the food processing 
and manufacturing sector.

5 H  A D V E R T

$2400+GST

STOCKTAKE
If you have a new product, a product you 
want to reinvigorate with some energy 
and exposure, or a service to provide then 
Stocktake is a cost-measured approach that 
works. Advertisers get one third of a page 
editorial with pic, logo and contact details. 
They get seen. Advertisers get calls.

3 R D  P A G E

$850+GST

BACK COVER
Second only to the front cover, be seen all 
by yourself with this high profile power 
position and statement. Showcase why 
companies should be doing business with 
you. A perfect place to brand.

F U L L  P A G E

$2990+GST

(+64) 09 913 4412 | www.pacflange.com | sales@pacflange.com 

Problems with greasing bearings? Failed greased bearings in wet environments? 
PacFlange can help. 

THE WORLD’S FIRST WATER LUBRICATED FOOD 
GRADE CONVEYOR BELT BEARING

www.henleygroup.co.nz

CREATE
         CLEAN
SPECIAL EDITION

ROBOTICS & AUTOMATION  |   FACTORY  |   PROCESSING  |   INGREDIENTS  |   PACKAGING

NEWS

S u b s c r i b e  o n l i n e  a t :  w w w . f o o d t e c h n o l o g y . c o . n z / s u b s

November 2022
Vol 57 No.11  | Free to Industry

GREASE 
FREE
GREEN 

MANUFACTURING

PACFLANGE TARGETS GREASE 
IN FOOD PROCESSING

HIGH-PROFILE COMPANIES AND THEIR FUTURE FOOD FOCUS

totalenergies.co.nz

Call 09 352 2052 or email info@hydroflux.nz

Water management and clean energy production is now a critical business challenge for the food and 
beverage industry. Today’s leading manufacturers are rethinking their water management strategies to 
ensure they are not only efficient but fully optimised, and sustainable. At Hydroflux, rethinking difficult 
problems is in our DNA. Specialising in water, wastewater, renewable energy, climate resilience and 
environmental protection, our certified carbon-neutral products and services are helping companies 
solve some of these most challenging business risks. 

With tailored solutions, ongoing support and a commitment to measurable results,  
Hydroflux is rethinking what’s possible to build a better future.

RETHINK
WATER, WASTEWATER AND BIOENERGY

FT
R
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11

29www.foodtechnology.co.nz

The modular 300M Series planetary gearbox and geared motor from global 

manufacturer, Bonfiglioli, helps achieve the right speed in food and beverage 

processing applications.  

The 300M Series provides high shock load capability and can be quickly 

customised thanks to its compact and modular design. Units feature a flexible 

drive layout and mounting features, including in-line or right-angle layouts.

Other benefits include:

•  Exceptional protection, with a protection rating up to IP65, as well as surface 

protection class C3, C4 and C5

•  Thermal protection, for excellent performance, even in extreme operating 

conditions

•  Versatility, as it can be completed with a wide range of electric or asynchronous 

motors from Bonfiglioli’s range.

Bonfiglioli 300M Series ‘gets it right’

Bonfiglioli Transmission
+64 (09) 634 6441  |  nzsales@bonfiglioli.com  

www.bonfiglioli.com/new_zealand
https://www.bonfiglioli.com/new_zealand/en

The energy 
efficiency 

evolution is here.

Key benefits to you:

·	 Quick	installation
·			Multi	voltage	for	USA	and	EU
·			UR,	CUS,	UK	CA	and	CE	rated	
·	 Features	a	bigger	terminal	box
·	 IP56	rating

Introducing	the	BXN	evolution	of	IE3	motors	from	Bonfiglioli.	
The	evolution	of	the	brand’s	beloved	motor,	now	in-line	with	new	EU	

and	USA	energy	efficiency	standards.

Stay	ahead	of	the	curve.	This	motor	matches	the	new	motor	
regulations	of	Europe,	UK	and	the	USA.

·	 Locally	stocked	and	supplied
·	 0.12kW	to	1.5kW	in	stock.
·	 Suitable	to	all	applications	and		 	
	 machinesindustries	in	mind.

RE
N8

22

Boost shipping efficiency with TSC DA Series printers 
Whether you're a dedicated manufacturer or managing a 

bustling distribution centre, seamless product shipping is 

crucial. From courier satchels to cartons and even pallets, 

efficient label printing is a game-changer.

Introducing the TSC DA Series desktop printers – “where 

affordability meets durability and reliability”. Each printer 

comes with a robust conditional two-year warranty, 

ensuring peace of mind with every print.

Why choose TSC DA Series printers? “Versatile printing 

options,” says sales manager, John Lawrence. “The DA 

Series offers 203 dpi for local shipping labels and 300 dpi 

for high-resolution international labels.”

He adds that the printers also feature unmatched reliability 

and have been designed to handle shipping needs with 

ease, ensuring smooth and uninterrupted operations.

Techspan says the TSC DA Series is recognised as a 

leading courier label printer in New Zealand. “You can 

elevate your shipping process with the TSC DA Series 

– it’s your ultimate solution for high-quality, dependable 

label printing,” says Lawrence.

Techspan Industrial Printing Systems (TIPS)
Phone: +64 (21) 0376 333  |  E-mail: jrl@tsclabelprinters.co.nz

AWS Group’s sustainable sanitation technology 

called Envirolyte are generator units that electrolyse a 

salt brine solution to create sustainable disinfection, 

sterilisation and water purification solutions.

Envirolyte generators deliver a powerful sanitation 

solution on-demand known as ANK Neutral Anolyte. 

Automation allows the units to control the manufactured 

pH of the solution in the range 6.0-7.2pH/ ORP +700mV 

- +1200mV/ FAC (free available chlorine 500ppm).

These generators are commonly used in the dairy 

industry, post-harvest sector, and for wastewater 

discharge compliance and potable water disinfection. 

Sustainable tech with Envirolyte generator units
Common problems associated with handling and 

storage of conventional chemical-based systems 

provide a number of opportunities for this cutting-

edge technology.

AWS says that these generator units can significantly 

reduce health and safety measures as well as 

environmental pollution problems associated with 

traditional chemical systems.

AWS Group has exclusive distribution and servicing 

rights for Envirolyte generators within New Zealand 

and the Pacific Islands and are available in a range of 

turnkey, fully automated packages fit for industry.

AWS Group
09 622 4601  |  www.awsgroup.co.nz

Scan for more...

Rapid Food Analysis
with FT-NIR Spectroscopy

 oils, fats and oil seeds
 grain, flour & milling products
 sugar, cane & beet
 feed & feed ingredients

Contact us for more details:  
www.food-analysis-nir.com 
sales.anz@bruker.com
Tel: +64 4 589-3355

 milk and dairy products
 non-dairy products
 meat & sausages
 chocolate & confectionary 

Whatever your application is ...

We offer specialised cleaning services and 
maintenance programs for food producers. 

Our services are customised to your facility 
and designed to assist you in maintaining 
industry hygiene standards.

0800 773 726
prescoenvironmental.co.nz

TOTAL AIR CARE       CHEMICAL CLEANING       DECONTAMINATION       SANITISING & DISINFECTING      
DRY ICE BLASTING       BUILDING MAINTENANCE       STEAM CLEANING       VACUUM RECOVERY         

www.transmissionhouse.co.nz
sales@thl.net.nz Ph 07 849 9445

CONVEYOR AND DRIVE SOLUTIONS CONVEYOR AND TRANSMISSION LTD

www.contrans.co.nz
sales@contrans.co.nz Ph 09 274 3500

SYNTHETIC 
BELTING

47 Vickery Street, Hamilton  -  Visit: www.transmissionhouse.co.nz

CONVEYOR & DRIVE SOLUTIONS
For all your conveyor and power transmission solutions

Phone: 07 849 9445  |  Fax: 07 849 9456  |  Email: sales@thl.net.nz

www.transmissionhouse.co.nz
sales@thl.net.nz Ph 07 849 9445

CONVEYOR AND DRIVE SOLUTIONS CONVEYOR AND TRANSMISSION LTD

www.contrans.co.nz
sales@contrans.co.nz Ph 09 274 3500

SYNTHETIC 
BELTING

CONVEYOR AND DRIVE SOLUTIONS

www.transmissionhouse.co.nz 
sales@thl.net.nz  |  Ph 07 849 9445

THE HYGIENIC CHOICE

POSITIVE DRIVE BELTS
HYGIENE, EFFICIENCY, ECONOMICAL

IN STOCK NZ

FT5
70

CONVEYOR AND DRIVE SOLUTIONS

www.transmissionhouse.co.nz 
sales@thl.net.nz  |  Ph 07 849 9445

THE HYGIENIC CHOICE

POSITIVE DRIVE BELTS
HYGIENE, EFFICIENCY, ECONOMICAL

IN STOCK NZ

FT5
70

www.transmissionhouse.co.nz
sales@thl.net.nz Ph 07 849 9445

CONVEYOR AND DRIVE SOLUTIONS CONVEYOR AND TRANSMISSION LTD

www.contrans.co.nz
sales@contrans.co.nz Ph 09 274 3500

SYNTHETIC 
BELTING

www.transmissionhouse.co.nz
sales@thl.net.nz Ph 07 849 9445

CONVEYOR AND DRIVE SOLUTIONS CONVEYOR AND TRANSMISSION LTD

www.contrans.co.nz
sales@contrans.co.nz Ph 09 274 3500

SYNTHETIC 
BELTING

Ph: 09 633 0071  |  www.cooltek.co.nz

For more information, email on 
cooltek@machinetech.co.nz or info@machinetech.co.nz

PARTNER FOR A BETTER 
COOLER FUTURE

WATER 
CHILLERS NOW
 IN STOCK FOR 

IMMEDIATE 
DELIVERY AND 

INSPECTION

0800 MOTION | motion.co.nz

• Bearings
• Conveyor Products
• Drive Belts
• Geared Motors
• Engineering Consumables
• Fasteners
• Hose & Fittings

• Lifting & Safety Equipment
• Lubrication & Maintenance
• Power Transmission
• Pumps
• Seals, Gaskets & Packing
• Hand & Power Tools
• Welding Equipment

46 Onslow Street, Invercargill  |  03 216 1172  |  www.conceptsolutions.co.nz

Concept Solutions is a multi-disciplined 
engineering company that specializes in 
the design and manufacture of process 

equipment and conveying systems to the 
food industry.

info@modularwallsystems.co.nz  |  www.modularwallsystems.co.nz
Talk to us today. Phone: 0800 160 101

HYGIENE-CLAD
Durable and chemical resistant PVC panelling

Unparalleled Disease Protection
Hygiene-Clad PVC panels won’t support mold growth 
like plywood or other commonly used materials.
Chemical resistant and impervious to dirt, moisture, 
and animal waste, it has the NZBC Verification Method 
C/VM Appendix A - Group number Classification 3.

Residential Commercial

Industrial Agricultural

EtherCAT and PC-based control: 
New Automation Technology

Scan to discover 
everything about 
the Beckhoff 
control system

Contact your nearest Eurotec office today for more 
information, or visit our online store to shop for your 
food safety instruments online.

Safe Food 
all the way.

Fast, simple and HACCP-compliant.

www.testo.nz
09 579 1990  

sales@eurotec.co.nz
www.eurotec.co.nz

Merck has brought together the world’s leading 
Life Science brands, so whatever your food 
testing challenge, you can benefit from our 

expert products and services.

SigmaAldrich.com/FoodTestingHero

Your FOOD TESTING 
challenges SOLVED

Tel: 0800 936 666
CustomerSupport.ANZ@merckgroup.com

TechSupport.ANZ@merckgroup.com

sales@emc.co.nz
09 415 5110

www.emc.co.nz

Improve quality and reduceImprove quality and reduce
operational costs and wasteoperational costs and waste

with robust and reliable hygienic 
instrumentation and weighing solutions

JAN
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W A L L  P L A N N E R  2 0 2 4

Visit www.foodtechnology.co.nz/subs to subscribe.

Tailored air, water 
and surface
sanitation solutions.

Contact us at www.awsgroup.co.nz or phone 09 622 4601

OLI Vibrators Pty Ltd. -  Phone: +61 3 9764 9988 - www.olivibra.com

ELECTRIC VIBRATING MOTOR
PNEUMATIC VIBRATORS AND FLOW AIDS

CONVEYING . FEEDING . SCREENING . EMPTYING . CLEANING

PROVEN RELIABILITY
over 700,000+ products sold in a year

more than 22,000 active customers

in more than 50 countries
                                 through direct subsidiaries

in 5 continents

NZ OWNED AND OPERATED, MANUFACTURING 
LIQUID & POWDER FLAVOURS, AND FUNCTIONAL 
INGREDIENTS 

WE WOULD LOVE TO HEAR FROM YOU 
CONTACT SALES@PACIFIC-FLAVOURS.CO.NZ 

WWW.PACIFIC-FLAVOURS.CO.NZ

 

Smart Sensors

Time for an upgrade? 
www.ifm.com/nz   ph: 0800 803 444

From ifm offer the most comprehensive range of industrial 
digital sensors and fieldbus interface modules available 
today - ex-stock NZ! 

IP69k, IO-Link (Digital) technology comes with all the right 
approvals, required by the most advanced F&B plants, 
globally. German quality - supported by local engineers. 

ifm Wall planner 138x169.5mm.indd   1ifm Wall planner 138x169.5mm.indd   1 22/11/23   9:25 PM22/11/23   9:25 PM

info@heatandcontrol.com     |     heatandcontrol.com

Complete Snack Solutions 
designed for your business

Ingredient Solutions
for building great 
products.

Contact us at hawkinswatts.com or phone 09 622 2720

NEWS

WALLPLANNER
Sent out with the Special Annual 

Edition issue, this 13-month 
wallplanner starts the moment it hits 
desks. It arrives in early January just 

in time for your yearly planning.

Within every issue, your brand can find a 
home. ‘HUB’ reflects the many industry 
categories that make up the industries 

that New Zealand Food Technology News 
represents. Each section has good focus 

on Kiwi companies and businesses, 
brands and their products/equipment/

services - all contribute heavily to doing 
better business and improving the 

industry as a whole. Sections can be 
included if there is advertising demand 

for a category. 

P A C K A G I N G

F A C T O R Y

L O G I S T I C S

T E S T I N G

P R O C E S S I N G

I N G R E D I E N T S

A N D  M A N Y  M O R E .

These are ideal sections to take a 
‘Combo’ – a mixture of advertising and 

editorial – as a section can be created for 
your specific need and field.

THE SOURCE FOR FOODTECHNOLOGY INFORMATION

$490+GST
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FOR MORE INFORMATION CONTACT 

Shaun Ries - Sales Manager 
Phone: 027 571 8555

Email: shaun@hayleymedia.com

ADVERTISING AND EDITORIAL:
 EASY AS 1 OR 2 OR 3!

N B :  A L L  E D I T O R A L  C O M P O N E N T S  O F  A  C O M B O  M U S T  B E  L A I D  U P  B Y  H A Y L E Y  M E D I A

NEW AFFINITY CD-L

T
he new Affinity CD-L 

Dicer is perfect for 

food processers 

of difficult to cut 

products such as 

dried fruit or jerky. The CD-L Dicer 

delivers uniform dices in the small 

to intermediate size range and 

combines the utility of Urschel 

models CD-A and L-A, plus 

working design elements from the 

Affinity Integra Dicer.

It also can process difficult to 

cut products such as: jerky 1/4" 

(6.4 mm), diced chocolate 1/8" 

(3.2 mm), granulation chocolate 

covered toffee bar 3/16" (4.8 mm), 

granulation fruit leather 3/8" (9.5 

mm), diced cream filled wafer 

cookie 1/4" (6.4 mm), granulation 

sugar infused cranberry 5/32" (4 

mm), strip almond 1/8" (3.2 mm), 

granulation dried apricot 3/8" (9.5 

mm), diced pecan 3/16" (4.8 mm), 

and granulation dried date 3/8" 

(9.5 mm) diced.

Food processors replacing model 

L-A’s with the CD-L will achieve 

more than twice the existing 

capacity. 

Types of cuts include dices, strips 

and granulations. Two-dimensional 

cutting is achieved by using a 

circular and crosscut spindle set-

up.

As the global leader in food cutting 

technology, Urschel is the number 

one best-selling provider of 

industrial food cutting equipment 

in the world. Visit one of the test 

facilities for a free demonstration 

or contact Heat and Control New 

Zealand on +64 9 274 4182 or get in 

touch via info@heatandcontrol.com 

or www.heatandcontrol.com

MEETS THE CHALLENGES OF DIFFICULT TO CUT PRODUCTS

The new Affinity 
CD-L Dicer is 

perfect for difficult 
to cut products 

such as dried fruit 
or jerky

Urschel’s Affinity Dicing range offers processors high performance dicing precision for 

slices, dices, crumbles, granulations and strips.

Urschel high-
performance 

dicers are 
simple to 

use and have 
easy to follow 

steps for 
maintenance 

and 
changeovers

Affinity Integra Dicer Affinity Integra-D Dicer

Affinity with Conveyor DicerAffinity Dicer

26 AUGUST 2021

P R O C E S S I N G

info@heatandcontrol.com     |     heatandcontrol.com

Complete
Packaging 
& Inspection
solutions 
designed
for your 
business

Across industries and applications, we design specialised solutions.

Bringing together leading brands in inspection, weighing and packaging equipment for the food and pharmaceutical industries. 
Our solutions set the standard for yield, efficiency, and safety across a wide range of industries. 
Whatever your product needs, we can meet it with precision and passion.

• Conveying
• Weighing
• Packaging
• Pouch Filling 
• Band Sealers
• Inspection
• Tray Sealers

FP_PKG_NZFoodTech_2021_240x330_5mm Bleed.indd   1FP_PKG_NZFoodTech_2021_240x330_5mm Bleed.indd   1 22/03/2021   1:27:23 PM22/03/2021   1:27:23 PM
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FULL PAGE COMBO
I N C L U D E S  O N E  F U L L  P A G E  A D  A N D  O N E 

F U L L  P A G E  O F  E D I T O R I A L

You can book a full page advertisement and make it a combo with 
an extra full page story or company profile. You can use your own 
PR company or department, or forward information to us so we
can turn it into an informative article. The option is also open to 
use both pages for editorial and just include a logo and address as 
a strip advertisement - the choice is yours.

$3780+GST
S U P P O R T I N G  E D I T O R I A L  S P E C I F I C A T I O N S

Recommended = Approx 350-450 words and up to two pics
NB: Word count is dependant on image size. A full page story must 
include an image. If using a strip ad accross two pages, the word 
count is about 700 plus images.

HALF PAGE COMBO
I N C L U D E S  O N E  H A L F  P A G E  A D  A N D 

A  H A L F  P A G E  O F  E D I T O R I A L

The same applies to this half page option with a combination of 
editorial and advertising to suit your budget with the option of 
being vertical or horizontal.

$2375+GST
S U P P O R T I N G  E D I T O R I A L  S P E C I F I C A T I O N S

Just text, no pic = Max 400 words
Text and pic = Max 300 words + one pic

QUARTER PAGE COMBO
I N C L U D E S  O N E  Q U A R T E R  P A G E  A D  A N D 

A  Q U A R T E R  P A G E  O F  E D I T O R I A L

A quarter page advertisement and a quarter page of editorial is 
ideally suited to product launches or product profiles.

$1650+GST
S U P P O R T I N G  E D I T O R I A L  S P E C I F I C A T I O N S

Just text, no pic = Max 230 words
Text and pic = Max 150 words + one pic

OR

OR
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www.foodtechnology.co.nz

w w w . h a y l e y m e d i a . c o . n z

8/48 Maki Street, Westgate, Auckland. PO BOX 84345  
Westgate, Auckland 0657. Phone: 09 486 0077 

FOR MORE INFORMATION CONTACT 

Shaun Ries - Sales Manager 
Phone: 027 571 8555

Email: shaun@hayleymedia.com

i n f o r m a t i o n  &  c o m m u n i c a t i o n

SUPPORTING EDITORIAL COMBO GUIDE 
AD SIZE JUST WORDS WORDS / IMAGES DESIGN FOCUSSED
Full page Not available 450 + image 350 + images
Half page 400 (approx) 300 + image 300 + images 
Quarter page 230 (approx) 230  150 + images
Cover page package Not available 450 + image 400 + images

STANDARD (per issue/s) 1 – 3  4 – 6 7 + 
Full page $2590 $2440 $2200 $525
Half page $1690 $1370 $1260 $390
Quarter page $1375 $1250 $1125 $260
Fifth page (5H) $1100   $260 
Cover strip (55mm H x 240mm W) $2400    $260
Stocktake $850
Outside back cover  $2990
Magazine inserts (weight and size limitations apply) $2500
Cover package (cover + 2 pages)  $6000
Cover wrap package (cover wrap + 2 pages) $6500

ONLINE ADVERTISING (monthly rates)

Home page billboard (1078px W x 185px H) $790 
Home page leaderboard (top) (1078px W x 185px H) $550
Home page leaderboard (bottom) (1078 W x 185px H) $430
Home page Island (every page) (300px W x 250 px H) $480
Category pages  (300px W x 250px H) $320
E-news $1290
All prices exclude GST.

TECHNICAL DETAILS
Images should be supplied at a minimum of 300dpi at output size. Please supply images 
on their own and not embedded into Powerpoint or Word documents. 

SUPPLYING MATERIAL
Print Ready Files: All PDFs supplied for print should be press optimised with all spot 
colours converted to CMYK. All fonts are to be embedded or converted to outlines.  
Crop marks are required for full and double page spreads only with a minimum of  
5mm bleed, (no printing marks or bleed on adverts smaller than a full page).
Files can be sent via email, Dropbox/Wetransfer or other file sharing link.

Cancellations must be no later than one week prior to the material deadline.
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SPECIFICATIONS
Full Page 250mm inc. bleed DPS 490mm inc. bleed

Double Page Spread
480mm W x 330mm H

Full Page
240mm W x 330mm H

240mm trim
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Stocktake Fifth page (5H)

*All rates + pricing are non commission agency bearing.

Advert 
make up 

cost

CONTACT 
SHAUN 

FOR THE 
HOT SOURCE 
MEDIA KIT

027 571 8555

N B :  A L L  E D I T O R A L  C O M P O N E N T S  O F  A  C O M B O  M U S T  B E  L A I D  U P  B Y  H A Y L E Y  M E D I A

NB: Word counts must be met by the advertiser and will be edited to fit house styles and correct grammar rules.

INDUSTRY DIRECTORY
Online, in print, and in digital, the Gold Member Industry Directory 
listing has a 12-month shelf life and works as the first point of 
contact. Gold Member features 85,000 insertions across all mediums 
through the course of the year providing brands, services and 
companies with high presence.  A number of options are available.

$799 INCLUDING GST
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SPECIAL FEATURES 
& 2025 DEADLINESE

(See COMBO PRICING and pass your company’s 

message directly to the industry, P4)

Every issue, New Zealand Food Technology News has a 

special ‘Front of Mag’ feature. 

The schedule for 2025 is as follows:

February – PPE, apparel and accessories

March – Bakery

April – Dairy

May – SPECIAL: DIAMOND ANNIVERSARY ISSUE

June – Food hygiene, safety and foreign matter

July – Industry 4.0 - Automation, robotics and AI

August – FOODTECH PACKTECH SHOW PREVIEW ISSUE

September – Dairy

October – Meat processing and accessories

November – Circular economy - Sustainability

December – SPECIAL: ANNUAL EDITION

JAN 10

FEB 10

MAR 7

APR 7

MAY 9

JUN 6

JUL 8

AUG 8

SEP 9

OCT 9

NOV 10

T H E  P L A C E  T O  B E  S E E N  W H E N 

Y O U  W A N T  Y O U R  C O M P A N Y ’ S 

S T O R Y / M E S S A G E  T O  B E  T O L D .

‘Front of Mag’ Special Features: Advertisers

Material 

Deadline 

2025

We seek top-quality, exclusive editorial articles for 

each edition of New Zealand Food Technology News, 

accompanied by high-resolution photos and/or 

illustrations. Preference will be given to articles relating 

to New Zealand projects, products and/or services, or 

those projects overseas involving New Zealanders and 

New Zealand-sourced products/services. Potential 

contributors should email the editor with submissions. 

Please do not follow up emails with phone calls, we 

will be in touch if we require more information. Editorial 

should be sent as a Word document, with images sent 

as separate attachments (not embedded in the Word 

document or main body of the email) with preferred 

captions for each photo. Images must be of good quality, 

in focus and taken at a high resolution – ideally 300 

dpi. A selection of images is encouraged. We cannot 

reproduce images that have been downsized for email 

or web purposes. The editor reserves the right to edit 

material and to reject submissions. The accuracy of the 

material is the responsibility of the contributor. While we 

welcome material from commercial sources, it should 

be as independent as possible. ‘Advertorial’ material 

(which reads like a brochure, and overly promotes a 

business’s products/services) will not be considered 

unless accompanied by paid advertising. Unsolicited 

editorial will only be considered for publication if space 

permits. Submissions to: greg@hayleymedia.com.

EDITORIAL 
SUBMISSIONS

DIAMOND ANNIVERSARY ISSUE – 
IT’S OUR BIRTHDAY! MAY 2025

NZFT TURNS 60 AND YOU GET THE PRESENTS – BE A HISTORY MAKER
Two options are available to promote your company and save in a very special birthday issue:

1/ 40% OFF:  Yes, 40% off all print advertising in the May NZFT edition 
which means you pay 60% of the standard single insertion cost.
2/ HISTORY MAKERS:  For companies with over 20+ years of history 
in supplying to the NZ food and beverage industries we have a special 
section called ‘History Makers – Companies that have shaped NZ’s food 
and beverage industries’ where you get two pages to highlight the history 
of your company – along with current services, products, brands and 
offerings – that includes a two-page strip ad for the low, low price of  just 

$2000+gst. It’s a crazy price and a great opportunity, and priced because 
we want to tell your story! It’s a look back and a look at the now and 
everything in-between. Each History Maker story must contain at least 
one historic photo but more are suggested. For the bigger companies 
who have a longer story to tell, the package is priced so you can book 
two for just $4000+gst and receive four pages to tell the great things 
that you do and have done. Word count for a story over two pages is 700 
words (2-4 images). For four page stories it is 1400 words (4 – 8 images).

Let’s celebrate success together and call Shaun Ries now to book your spot and promote the reasons your company has traded 
for so long, shaped the NZ F&B landscape and continues to do so.
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BUT IT’S A 
DIGITAL WORLD?
It is, and it isn’t. People still read, they’ve 

just changed their discretionary spending. 

That’s not a factor for a trade magazine 

publication as we have an extensive 

captured market that we distribute 

personalised copies to, each month. 

Our magazines have been the trusted 

source of information for decades. We 

advise a multi-pronged approach to 

marketing, with our EDMs and website 

supplementing your branding through 

our real strength, print. There is room, for 

both – in fact, it’s recommended.

BUT ISN’T 
EVERYONE 
GOING ONLINE?
Exactly! Saturation within a single avenue 

and sometimes your message can be 

lost among the masses. By having print, 

digital and online avenues we reach the 

audience in many different ways… the 

industry at their desk, or in their email, or 

just a click/link away.

Our print magazines are trusted.

PRINT 
POWER...
W H Y  P R I N T  A D V E R T I S I N G ?
Because it’s not JUST print. It’s targeted. Our magazines turn up on decision 

makers’ desks. No tyre kickers. We reach the industry.

•   Print is tangible, and now, a point-of-

difference

•  Print is credible

•    Presents and establishes your brand very 

effectively

•     Delivered free, trade magazines reaches 

your target market  – a captive market of 

buyers/decision makers

•  Print is more engaging.

The brain works in mysterious ways and there’s interesting science behind 

why not to discard promoting and establishing your brand through print, too.

THE SCIENCE OF PRINT MARKETING

•  Current research suggests that reading online results in lower understanding 

and less critical reflection.

•  There is concern, says neuroscientist Maryanne Wolf, that digital media and 

the sheer volume of online information and communication invite the fast and 

shallow read. It just makes sense to also promote your brand within a format 

that allows for greater brand retention, right?

•  When reading texts of several hundred words or more, learning is generally 

more successful when it’s on paper than onscreen – Naomi Baron, Professor of 

Linguistics.

•  The brain is far more focussed when reading print. Instead of millisecond to  

make an impression, many magazine readers spend up to 30 minutes with it in 

their hand.

Crazy busy! The brain is often so busy it’s harder for it to recall information.
Photo credit: University of California - Los Angeles

YOUR BRAIN READING A BOOK

YOUR BRAIN SURFING THE INTERNET

PRINT - TRADE MAGAZINE 
MARKETING... WHY?
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